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TURNING INSIGHTS  
INTO IMPACT

Marketing is not a 
megaphone—it’s an 
alchemist, turning sparks of 
insight into roaring flames 
of action. In the world 

of higher education, marketing transforms 
knowledge into change, bridging the 
brilliance of academia with the raw pulse 
of the world. And at UCF Rosen College 
of Hospitality Management, marketing is 
the invisible hand that connects research 
with those who dare to dream bigger, think 
bolder, and create lasting impact. Because 
it’s not just about being heard—it’s about 
compelling people to listen.

But marketing isn’t just about 
communication; it’s about connection. It 
carries ideas from the quiet corridors of 
academia to the places where they can do 

the most good—boardrooms, classrooms, 
communities, and beyond. Without it, even 
the most groundbreaking discoveries would 
remain invisible. Marketing transforms data 
into destiny and ensures that innovation 
not only exists but thrives in the light of the 
world’s attention.

STORIES THAT MOVE MOUNTAINS
Every great movement begins with a 
story—not with dry facts or figures, but with 
a narrative that connects on a human level. 
Numbers can explain how a theme park layout 

influences emotions, but they can’t capture 
the magic of a space that sparks joy so vivid it 
becomes an unforgettable memory. Marketing 
takes that magic and shapes it into a story that 
resonates, embedding it into the lives of those 
who experience it. It’s not just about telling the 
story—it’s about making it matter.

At Rosen College, our stories are as varied 
and dynamic as the industry we serve. 
Research into tourism’s role in human 
development doesn’t just gather data—
it reveals how responsible tourism can 
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uplift underserved communities and create 
opportunities that drive meaningful change. 
Sustainability studies go beyond measuring 
environmental impact, envisioning a future 
where tourism supports both thriving 
economies and a healthier planet. Insights 
shared on global platforms like the United 
Nations demonstrate how tourism policy can 
foster resilience and address some of the 
world’s most pressing challenges. Each of 
these insights carries transformative power, and 
marketing brings their true potential to light, 
turning findings into compelling stories that 
inspire action, ignite curiosity, and show how 
hospitality has the power to reshape the world.

Because it’s not just about creating 
awareness—it’s about sparking connection. 
Marketing breathes life into data, transforming 
it into stories that resonate, crafting insights 
into melodies that linger with audiences 
long after the moment has passed. This is 
the essence of storytelling—the heart of 
marketing’s power to shape minds, shift 
perspectives, and create meaningful change.

PURPOSE IS THE REVOLUTION
Marketing isn’t about selling; it’s about shaking 
the foundations of what people believe is 
possible. It’s about purpose. It’s about asking, 
Why does this matter? and refusing to settle for 
anything less than the truth. At Rosen College, 
our marketing is driven by this relentless 
pursuit of meaning. It is about making the 
impossible—possible. Because it’s not enough 
to say what hospitality can do; we must show 
how it transforms lives—for our students, our 
industry, and the world.

Marketing reshapes the boundaries of the 
industry, pushing them outward to embrace 
new possibilities. Hospitality becomes a tool 
for inclusion, a vehicle for sustainability, and a 
catalyst for joy. Because at its core, hospitality is 
not about profits—it’s about people. At Rosen 
College, we don’t just amplify that message; 
we engrave it into the soul of our audience, 
making them see the world not as it is but as it 
could be.

Marketing also plays a crucial role in shaping 
the next generation of leaders. Students 
come to us with dreams, and through our 
stories, they see a vision of what’s possible. 
From entertainment management to theme 
parks, lodging, and more, our programs 
are framed not as paths to careers but as 

journeys to shape the future of hospitality 
itself. For students dreaming of transforming 
the hospitality industry, they hear a clear 
and timeless message: This is where your 
story begins.

TURNING IDEAS INTO IMPACT
Without marketing, even the brightest ideas 
risk falling into obscurity. It’s the bridge 
between discovery and destiny, taking research 
from the page to the streets, from theory to 
transformation. At Rosen College, marketing is 
the heartbeat of progress, ensuring that every 
insight pulses with potential.

But effective marketing doesn’t just celebrate 
what has been done; it inspires what is yet to 
come. A study on theme park innovations can 
do more than enhance guest experiences—it 
can spark conversations that influence the 
future of entertainment and tourism. Similarly, 
a groundbreaking sustainability report has 
the potential to move beyond academic 
circles, becoming a guide for businesses to 
adopt greener practices and create lasting 
environmental impact. Marketing vehicles, 
like the Rosen Research Review, transform 
these insights into accessible and actionable 
tools, bridging the gap between research and 
the industries that need it most. It ensures 
that studies on lodging and restaurant 
management reach those redefining hospitality 
spaces, making them more welcoming, 
efficient, and impactful. 

Whether redefining accessibility in tourism or 
reimagining how we connect with the world, 
marketing turns vision into action. It doesn’t 
just tell a story—it creates a movement. 
This is where Rosen College leads—not 
just in education, but in inspiration. From 
partnerships with industry giants like Disney 
and Universal to shaping global trends in 
theme parks, lodging, and entertainment, our 
impact is magnified through the stories we 
share. It ensures that our research integrates 
with other disciplines to benefit humanity and 
shape the future.

WE ARE HOSPITALITY
At Rosen College, marketing is more than a 
function—it’s our lifeline to the world. It ensures 
that our purpose resonates, that our insights 
are heard, and that our mission to change lives 
and shape industries is fulfilled.

Through marketing, we ensure that every 
story—whether about a student dreaming of 
a career, a researcher uncovering new truths, 
or an alum reshaping the industry—is not 
just told but remembered. This is the force of 
marketing. This is the power of possibility. This 
is how we change the world.

Marketing isn’t just about communication, 
it’s about connection. 

Holly Robbins 
Marketing and 
Communications Manager, 
UCF Rosen College of 
Hospitality Management
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